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Some studies on service trade indicates that service trade affecting a country’s 
international competitiveness is much more than goods trade such as agriculture, 
industry doing. Tourist service trade is one of the most important parts of the world 
service trade. With development of service trade in China, immigration tourist service 
trade has been one of the largest fields in international service trade of China. As China 
starting the policy reform and opening to the outside world, tourist service trade in 
China has developed promptly and now it has been one of the largest tourism countries 
in the world. But there is still a great gap between China and the developed tourism 
countries. 
How to develop tourist service trade and improve the international competitiveness 
of China is very important in theory and practice. At present, most of researchers adopt 
AHP (analytic hierarchy process) when studying tourism competitiveness. But it seems 
to appear its subjectivity. And these studies are mostly about general tourism 
competitiveness of China or some cities and provinces tourism competitiveness of 
China. So this dissertation studies on the tourism competitiveness of China’s 31 
provinces. Adopting factor method and principal components method, the author 
designs a set of tourist service trade competitiveness analyzing frame and builds index 
system to comprehensively analyze the tourism competitiveness through research 
competitiveness model and according to the realistic situations. 
This dissertation is divided into four chapters: 
In chapter 1, the author simply introduces the development of service trade and 
tourist service trade; In chapter 2, the author analyzes the development of 
competitiveness theory and tourist service trade competitiveness; In chapter 3 , using 
factor in SPSS 10.0 and designing a set of tourist service trade competitiveness 
analyzing frame and index system, the author analyze the tourism competitiveness of 
China including core competitiveness, foundation competitiveness and culture 
competitiveness in 2004; In chapter 4, the author probes into strategic countermeasures 
to improve tourism competitiveness. 
   The main conclusion of this dissertation is: 
   At present, not only the comprehensive level of tourist service trade competitiveness 
in the west of China is backward, but also the level of core competitiveness, foundation 
competitiveness and system and culture competitiveness is lower than that of the eastern 
districts in China. Therefore, it is very important to improve the tourist service trade 
competitiveness in the west of China in order to develop the general tourist service trade 
competitiveness of China and to make China from a large tourism country to a 
developed tourism country. All these should base on expediting the grouping progress of 
tourism service corporations, increasing investment of foundation facilities, attaching 
importance to the function of system and culture, region cooperation and promoting 
tourism industrial cluster. 
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第一章  旅游服务贸易概述 
第一节  服务贸易 
一、国际服务贸易的概念 





服务贸易定义的法律文件。该协定第 14 章第 8 条（1408 条）对服务贸易作了
如下描述：服务贸易系指由或代表其他缔约方的一个人，在其境内或进入一缔约
方提供所指定的一项服务。 
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餐馆、运输与储存、通讯、金融机构、不动产及商业服务、公共管理及防务、社
会服务及社区服务、娱乐及文化服务、个人及家庭服务、国际机构及跨境组织等，
是划分 具体、 详细的分类。 
3.国际货币基金组织（IMF）分类。将服务划分为货运服务、港口服务、旅游
服务等六大类。 











































1997 年至 2006 年近 10 年我国服务贸易的发展情况如表 1-1 所示。除了 1998
年我国服务贸易的进出口总额出现负的年增长率以及 2001 年的年增长率没有达到
10％外，其余年份均达到近 15％的年增长率，其中 2004 年达到了 高，年增长



















1997 52537 － -3399 2002 86273 18.8％ -6784 
1998 50569 -3.7％ -2777 2003 102040 18.3％ -8573 
1999 57836 14.4％ -5339 2004 134567 31.9％ -9699 
2000 66460 14.9％ -5600 2005 158199 17.6％ -9391 
2001 72601 9.2％ -5931 2006 192832 21.9％ -8834 
资料来源：根据外汇管理局网站 http://www.safe.gov.cn 国际收支平衡表 1997-2006 年度数据整理 
 
根据世界贸易组织统计数据，在 WTO《2004 年年度报告》中 2003 年世界主
要国家和地区服务贸易出口额排序中美国仍居第一，达 2877 亿美元。我国服务贸
易出口额继续增加，2003 年增至 464 亿美元，排名也从 1999 年世界的第 14 位上
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表 1－2：2003 年至 2006 年我国服务贸易各个项目出口（单位：百万美元） 
2003 2004 2005 2006 













运输 7906 16.9 12,067 19.3 15,426 20.7 21,015 22.8 
旅游 17406 37.3 25,739 41.2 29,296 39.4 33,949 36.9 
通讯服务 638 1.4 440 0.7 485 0.6 737 0.8 
建筑服务 1289 2.8 1,467 2.3 2,592 3.5 2,752 3.0 
保险服务 312 0.7 380 0.6 549 0.7 548 0.6 
金融服务 151 0.3 93 0.1 145 0.2 145 0.2 
计算机和信息
服务 
1102 2.4 1,637 2.6 1,840 2.5 2,957 3.2 
专有权利使用
费和特许费 
106 0.2 236 0.3 157 0.2 204 0.2 
咨询 1884 4.0 3,152 5.0 5,322 7.2 7,834 8.5 
广告、宣传 486 1.0 848 1.4 1,075 1.4 1,445 1.6 
电影、音像 33 0.07 40 25.6 133 0.1 137 0.1 
其它商业服务 15055 32.2 15,950 25.6 16,884 22.7 19,693 21.4 
别处未提及的
政府服务 
358 0.8 378 0.6 494 0.7 578 0.6 





































年由于“9·11”恐怖袭击，世界旅游收入总额为 4620 亿美元，比前一年下降 2.6％。
根据中国国家统计局国际统计数据，2002 年世界旅游收入 5575 亿美元，比上年增
长 20.7％，立即出现反弹现象；2003 年尽管受到“非典”影响，世界旅游收入仍
达到 6057 亿美元，比上年增长 8.6％；2004 年世界入境旅游收入创历史 高纪录，
达 6220 亿美元，在缓慢复苏。 
1997 年 12 月，世界旅游组织在土耳其的会议上，在题目为《旅游业：2020
年前瞻》中预测：“到 2020 年，全世界将有 16 亿人次到外国旅游，是现在的三倍；
每年的旅游花费是 2 万亿美元，全世界每天有 50 亿美元花费在国际旅游上，是目
前的 4-5 倍。从增长的速度来看，游客数量每年的增长率是 4.3 倍，旅游收入的增
长率是 6.7%。”在报告中，还特别指出，“到 2020 年，中国会成为世界第一位的旅
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